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Benefits for Sponsors

All our sponsorship packages are taiioade for each company, taking into consideration the bfamteeds, goals and
ra ¢Sttt I a A& YIFENJ]SGAY I o6 dzReB2S,(pleasd s&nd dszl:
email and a member of our team will contact you as soon as possible.
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Title
Sponsor

Branding
on Stage

Panel /
Keynote
Sponsor

Main
Sponsor

Official Coffee Welcome Official Wine Official
Dinner Breaks Cocktail Lunch Tasting Hotel

YES YES

Promo
video

YES YES

Speaker or
moderator

At the At the
dinner cocktail

NO

Complimentary

2
VIP Tickets o

10 2 2 2
1 Table of

Complimentary

30
Tickets

2

10 guests
12 4q q 4

a

Branding at
venue

YES

Only at Only at Only at Only at
YES coffee coffee cocktail tasting
venue venue venue venue

Cars on
display

- Full page
advert
Magazine - Welcome
- 2-page
editorial

Full page

advert 2-Page

Full page Full page Full page Full page Full page editorial

Full page
2-page

editorial

Full page

Web YES

YES YES

Media YES

YES YES

Social Media YES

YES YES

Stand or

< YES
Tasting table

YES YES

Breakout

YES
Room

YES NO

International

YES
Events

YES

Access to Data

YES
Base

YES

75,000 $ 10,000 $ 40,000 $




Benefits for Sponsors
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CONFERENCES & INTERVIEWS

i

WELCOME & FAREWELL COCKTAIL




7. Branding at the Venue
A Branding items can be placed both on the auditorium stage and
throughout the conference facilities.

Main Sponsor & Tasting

BenefltS for the Brand 8. Presentation of the Event
A Wines of Portugal will conduct presentations of the event in 23 citie
1. Main SponsorStatus around the world.
A Thebrandshallhavethe statusof Main Sponsar A At these, advertising material from the sponsors can be distributed.
2. Masterclass& Tasting _ e 9. Speaking Opportunity
A Masterclassk Tastingof the companys winesfor 300delegates A Apart from conducting the masterclass & tasting, a representative c
A Tastingsof 12 wines presentedby an international wine personality the brand could participate in one of the panels.
to be mutuallyagreedor a representativeof the brand
3. TradeFairArea Contribution of the Brand

A Astandor atastingtable at the TradeFairArea

1. Masterclass& Tasting
A Providethe winesto be tastedin the masterclass
A 300attendees
A 24bottles of eachreference

4. Official Magazine
A A two-page editorial and a page of advertisingin the official
magazineof the event, whichwill be givenfree to all attendees

5. PromoVideo
A Projection of a 30-second promotional video on the auditorium
screen severaltimesa dayeachdayof the conference

2. Speaker
A Providethe participationof a speakerto conductthe masterclass
A Optionat if approved by the TechnicalCommittee a speaker

8 BreralerelieraiEls representingthe brand couldparticipateaskeynoteor in a panel

A Advertisingmaterial of the brand may be includedin the welcome
packsthat are deliveredto all attendees

A Promotionof the brand to be includedin all the advertisingof the
event web page,brochuresmedia,pressreleasesetc.

3. CashContribution
A Thecashcontribution requiredfor the abovepackageof benefits
IS Of . e 75.000%
A Without the tasting..........ceeverieieeeeceeeee e 45.000$



Panel / Keynote Sponso

Benefits for the Brand

1. ExclusiveSponsorof a Panelor Keynote
A The brand shall be the only sponsorof a panel or keynote to be
mutually chosen
A During the chosensessiononly the brand of the sponsorwill be
promoted, togetherwith Winesof PortugalasTitle Sponsar

2. TradeFairArea
A Astandor atastingtable at the TradeFairArea

3. Official Magazine
A One page of advertisingor editorial in the official magazineof the
event,whichwill be givenfree to all attendees

4. PromoVideo
A Projection of a 30 secondsvideo at the beginningof the sponsored
sessiorandat the end.
A Projection of a 30-second promotional video on the auditorium screen
severatimesadayeachdayof the conference

5. Promotional Materials
A Promotion of the brand to be included in all the advertisingof the
event web page,brochures socialmedia,pressreleasesetc.

6. Speaking Opportunity
A representative of the brand shall be entitled to make a welcome
speechof not more than 2 minutes at the beginningof the sponsored
session

Contribution of the Brand

1. Speakers
A Optional if approved by the TechnicalCommittee a speaker
representingthe brand couldparticipatein a panel

2. CashContribution
A Thecashcontribution requiredfor the abovepackageof benefits
ISOf o, 10.000% (TenthousandUSDollars)



