
Sponsorship 
Opportunities

& Trade Fair Area



Benefits for Sponsors

All our sponsorship packages are tailor-made for each company, taking into consideration the brand´s needs, goals and 
ǎǘǊŀǘŜƎƛŜǎΣ ŀǎ ǿŜƭƭ ŀǎ ƛǘǎ ƳŀǊƪŜǘƛƴƎ ōǳŘƎŜǘΦ LŦ ȅƻǳ ŀǊŜ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ǎǇƻƴǎƻǊƛƴƎ ²ƛƴŜ CǳǘǳǊŜ /ƻƛƳōǊŀ2023, please send us an 

email and a member of our team will contact you as soon as possible.



Benefits for Sponsors

BRANDING ON-SITE

KEYNOTE SPEECHES TRADE FAIR AREA MASTERCLASSES & TASTINGS

PRESS CONFERENCES & INTERVIEWS MERCHANDISING & SAMPLINGWELCOME & FAREWELL COCKTAIL

OFFICIAL DINNERSPONSORING OF PANELS



Benefits for the Brand 
1. Main SponsorStatus

Å Thebrandshallhavethe statusof Main Sponsor.

2. Masterclass& Tasting
Å Masterclass& Tastingof the companýswinesfor 300delegates.
Å Tastingsof 12 winespresentedby an internationalwine personality

to be mutuallyagreedor a representativeof the brand.

3. TradeFairArea
Å Astandor a tastingtableat the TradeFairArea.

4. OfficialMagazine
Å A two-page editorial and a page of advertising in the official

magazineof the event,whichwill begivenfree to all attendees.

5. PromoVideo
Å Projection of a 30-second promotional video on the auditorium

screen, severaltimesa dayeachdayof the conference.

6. PromotionalMaterials
Å Advertisingmaterial of the brand may be includedin the welcome

packsthat aredeliveredto all attendees.
Å Promotionof the brand to be includedin all the advertisingof the

event: webpage,brochures,media,pressreleases,etc.

7. Branding at the Venue
Å Branding items can be placed both on the auditorium stage and 

throughout the conference facilities.

8. Presentation of the Event 
Å Wines of Portugal will conduct presentations of the event in 23 cities 

around the world. 
Å At these, advertising material from the sponsors can be distributed.

9. Speaking Opportunity 
Å Apart from conducting the masterclass & tasting, a representative of 

the brand could participate in one of the panels.

Contribution of the Brand
1. Masterclass& Tasting

Å Providethe winesto be tastedin the masterclass.
Å 300attendees.
Å 24bottlesof eachreference.

2. Speaker
Å Providethe participationof a speakerto conductthe masterclass.
Å Optional: if approved by the TechnicalCommittee a speaker

representingthe brandcouldparticipateaskeynoteor in a panel.

3. CashContribution
Å Thecashcontributionrequiredfor the abovepackageof benefits

isof: ................................................................................75.000$
Å Without the tasting...........................................................45.000$

Main Sponsor & Tasting



Benefits for the Brand 

1. ExclusiveSponsorof a Panelor Keynote
Å The brand shall be the only sponsorof a panel or keynote to be

mutuallychosen.
Å During the chosen sessiononly the brand of the sponsor will be

promoted,togetherwith Winesof PortugalasTitleSponsor.

2. TradeFairArea
Å Astandor a tastingtable at the TradeFairArea.

3. Official Magazine
Å One page of advertisingor editorial in the official magazineof the

event,whichwill be givenfree to all attendees.

4. PromoVideo
Å Projection of a 30 secondsvideo at the beginningof the sponsored

sessionandat the end.
Å Projection of a 30-second promotional video on the auditorium screen,

severaltimesa dayeachdayof the conference.

5. PromotionalMaterials
Å Promotion of the brand to be included in all the advertisingof the

event: web page,brochures,socialmedia,pressreleases,etc.

6. Speaking Opportunity 
Å A representativeof the brand shall be entitled to make a welcome

speechof not more than 2 minutesat the beginningof the sponsored
session.

Contribution of the Brand

1. Speakers
Å Optional: if approved by the TechnicalCommittee a speaker

representingthe brandcouldparticipatein a panel.

2. CashContribution
Å Thecashcontributionrequiredfor the abovepackageof benefits

isof .........................................10.000$ (TenthousandUSDollars)

Panel / Keynote Sponsor


